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OUR VISION:

“One day, whenever
anyone contemplates a
trip lo a city for an
overnight stay or meeting,

for business or pleasure,
they will always ask
themselves:

Is there an NH hotel

al my destination?”




ALEADING HOTEL COMPANY

OVER 375 HOTELS

Leaders in Europe
with resorts in Spain and Italy

340 hiobels

28 COUNTRIES
58,195 ROOMS

19,000 EMPLOYEES—=4

16 MILLION CLIENTS




FOUR BRANDS, A WIDE RANGE OF POSSIBILITIES

NH

HOTELS

PASSION FOR SERVICE

%= and d-star urhan hotels for trevelers
wlhin, for business or leisure purpeses, are
lowrkingg foram excellent location with the
best value for money.

Comfortable and functional rogms
with services and facilities adapted to

yinr needs,

NH HOTEL GROUP

&

NMH COLLECTION
FEEL SPECIAL

Within the Premivm hotels segment,
HH Collection has hotels focated in the
mmim 1_:|.|.]'.|i+||.| cities ol Eurmpe and Lakin
America

Hatels that surpriss their guest by
exceeding their expectations,

nhow

ELEVATE YOURSTAY

Each hotol is a unigue creation. New
forms of contersporary architecture,
design and luxury by prestigions
architects and interior designers (Mattoo
Thun, Bem Koolhaas, Kardm Rashid. ).

Each one kas its own personality insgired
by the ciby i i% an. T Becomes adistintive
lnmdmark both for the guest and for the
inhabitants of e city,

Hesperia

HELORTS
PERFECT ESUCAPES

Haliday resorts with o renewed
conceph of contemporry
sccommadation and customized
service that inpresaes at

every fevel
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SOSTENIBILIDAD: UNA INICIATIVA
ESTRATEGICA PARA NH HOTEL GROUP

24 INITIATIVES UNDER 4 VALUE DRTVERS

= Mew Frand Avchileciore and Experienee, new

NEWVALUE : z
STTION pricing slrtegy amd increased inveslmenl n
EHgHR markeling
= Reposilioning Mlas: E2001-220 investmen] thal will
allowwr Lhe paertfolio segmentabion and L relres the
product in arder o increase the value progosal amd Lo
; extract the Ml ATNR potential of owr hokels
PORTFOLIO
OPTIMIZATION  «8ule of sown pesels el de nok Gteilber with the new

product or NH slrategy

=Hale of additional assels o Anance the
reposilioning plan

=Heduction f intermedialion eosls Ty inereasing
direct tnline sales (wel site and mabile applicatione

and krosering Lhe costs of indirect channel

= Bales elralegy (channel) and sirategic pricing
(prices-valoe) and vield management by marel

= Diptimization of suppaort fenetions and purchaes

= Conlinoe with the leases adjostment plan and Teases

renegodialion

= Dirgarie expangion slrenglhening presence in Borogs
wid Lot with diffesent products b compete within
each segrienl (upper-up-scale, up-zeale, mid-seale) and
with the contraets and condilions of each aoankey

= IT. Human Hesourses and Suslainability initialives

= Holll put a change in bosiness colluee b malie NH a
glohal com ey
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NUESTRA PROMESA DE SOSTENIBILIDAD

For NH Hotels Sustainability means
caring for people we host

caring for destinations where our hotels are
located

caring for the world we all share.
NH Hotels uses innovation and eco-efficiency to

guarantee you feel the place, enjoy a healthy & well
being stay and contribute to care for the planet.
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HUERTO URBANO EN EL
NH COLLECTION EUROBUILDING
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FACTORES DE DECISION

» Eleccion de la ubicacioén

* Determinacion del tamano
» Diseno

» Eleccion de especies

*  Mantenimiento
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